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ABOUT 
SEO case study is based on Class Manager that provide 
simple and affordable class admin software that can 
accessible anywhere, easy to use and affordable. To perform 
the analysis of website, the report will make use of Google 
analytic and webmaster which are important in determining 
the organic traffic, clicks and impression. 



 

Table of Content 
1. Google Analytics Data……….. 
A) Organic Search and Bounce Rate stat 
B) Audience Overview Graph 
C) Targeted Location Google Analytic 

Data 
2. Google Webmaster Data 
3. Top 5 Keywords Ranking 



ssss 

4 

When we start working on website the strategy paid off and Google 
organic traffic begins to increase. Below are the key high lights of the 
stats that taken from 22 April, 2019 to 21 June, 2019 and 5 Aug, 2019 
to 4 Oct, 2019.  

  

 

 

 

 

4    Google Analytics Data  

April, 2019 to June, 2019 

A) Organic Search and Bounce Rate Stat 



 

 

 

 
  

Aug, 2019 to Oct, 2019 
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When we started, the number of users is 3,762. After working it 
increased by 8916 

 

 

 
 

 

 

    B) Audience Overview Graph 

April, 2019 to June, 2019  

Aug, 2019 to Oct, 2019 
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Before User: 2,536 

 
After User: 9,642 

 

      C)  Targeted Location Google Analytic Data 



 

 

Below are the Comparison results of the increase in the 
Impression and Clicks Data. 

Aril, 2019 to June, 2019 from Aug, 2019 to Oct, 2019  

 

 

  Google Webmaster Stats 



 

 

 

 

 

This is the overview for Class Manager 6-month ranking campaign. 
We mentioned here some of the keywords that are targeted during 
our SEO optimization. We started to target these keywords in 22 
April, 2019. If we compare keyword rankings between April and 
October, you can see that all keywords are steady rise.  

 

Keywords Initial Ranking  Ranking Oct,2019  
Dance studio software 16 4 

Gymnastics software 24 5 

Class management software N/A 15 

Best gymnastics software 80 5 

Tennis club software N/A 6 

Tennis class Software N/A 1 

Swimming club software 35 6 

 

 

 

 

 

  Top 5 Keywords Ranking 


